Virtual tailgating 
Page 2

[image: image1.png]dipBA

Hearth, Patio & Barbecue Association




                 Suite 1001, 1601 North Kent Street

Arlington, VA  22209 USA








Phone: (703) 522-0086 • Fax: (703) 522-0548

Email: hpbamail@hpba.org

Web Site: www.hpba.org
For more information, contact: 

Donna Myers, Barbecue Spokesperson for the HPBA




DHM Group, Inc., (732) 866-0666 (ET)

hpba@dhmg.com
Hold the Traffic and Lose the Hassle:

Virtual Tailgating -- a New Way to Go for More Backyard Fun
In fact, virtual tailgating is a novel way to not go, but to have the same kind of fun with friends and family as if you had paid for a tank of gas, driven 2 hours, fought traffic, carted along several heavy coolers, stood in line for public facilities and then hoped the weather stayed clear! (Not to mention having a seat close enough so that you could actually see the event!)

With football season upon us it’s a perfect time for tailgaters to consider a totally logical alternative to a crowded asphalt parking lot. Tailgating may, in fact, be the ultimate community social – according to independent consumer research done recently for the Hearth, Patio & Barbecue Association (HPBA), some 13 percent of Americans have tailgated at least once in the past year.

While football ranks highest by far, concerts, auto races and other sporting events are also popular. Barbecuing itself is a fact of life for 85 percent of American families – virtual tailgating puts an entirely new twist on things, bringing the game or race right into the safety and security of your own yard.

A Win-Win, Fun Proposition

You’ll never fumble away your time or your money. Virtual tailgating saves on both, and will keep everyone happy at the same time. Watch the game on TV – you don’t get close-ups, replays or slo-mo freezing in a stadium sitting on a hard bench. Eat and drink the same wonderful meals – without having to prepare it in advance and transport it. Enjoy yourself with friends and family – without feeding strangers who wander by to mooch. If the game’s a rout, take a swim (or watch it from the comfort of your hot tub, at least early in the season.

You get the idea. In this case ‘virtual’ improves on reality by at least 100 yards! 
What Traditional Tailgaters Like Most …

The HPBA survey showed that people who tailgate put spending time with friends and family at the top of the list (65 percent), followed by the event itself (20 percent) and the food and beverages (14 percent.) Obviously, they can have it all with virtual tailgating, and what better place to do it than right in your own backyard?

… and What They Like the Least

Traffic and parking problems (no surprise here), 37 percent. Using portable toilets (26 percent) and inclement weather (23 percent) are other real drawbacks. Surprisingly, the cost of tickets and transporting food and beverages were not major issues (7 and 5 percent, respectively.) Again, virtual tailgating eliminates the negatives very nicely.

Fifty four percent of consumers surveyed drive between one and three hours round trip, therefore the price of gasoline is another costly consideration.

Nothing to Remember … Nothing to Forget

The HPBA survey asked consumers to name the one item they would not leave home without. Chairs and beer nearly tied, at 32 and 31 percent. Toilet paper and the grill were next, at 15 and 14 percent. A radio or TV scored at 7 percent. Once again, the benefits of virtual tailgating are obvious.

More than half the people surveyed said the tailgating experience is more important to them than the outcome or quality of the event itself. Virtual tailgating can optimize their enjoyment of both!
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About the Hearth, Patio & Barbecue Association (HPBA)
The Hearth, Patio & Barbecue Association (HPBA), based in Arlington, Va., is the North American industry association for manufacturers, retailers, distributors, representatives, service firms and allied associates for all types of hearth, barbecue and patio appliances, fuels and accessories. The association provides professional member services and industry support in education, statistics, government relations, marketing, advertising and consumer education. There are more than 2,600 members in the HPBA. 
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